
A business that makes nothing but money is a poor business.  
Henry Ford  



PromoGroup has been operating in the automotive 
field on national and international markets since 
1986. The structure is supported by a thirty-years 
experience of the management. 
 
As an international enterprise we are organised with 
an efficient corporate structure focusing on four 
company divisions:  
 
Å PromoGroup (car distribution on international 

market) 
Å AutoUnion (purchasing and remarketing on 

Italian market) 
Å PromoNetwork  (general trade and advertising) 
Å PromoFin (financial division of the group) 
 

THE GROUP 



THE INDEPENDENT NETWORK 

4ÈÅ ÃÏÎÃÅÐÔ ÕÎÄÅÒÌÙÉÎÇ ÔÈÅ ÉÄÅÁ ÏÆ ȰIndependent 
Networkȱ ÉÓ ÔÏ ÇÅÔ ÁÎÄ develope the best business 
opportunities available on the international markets, 
in both the purchase and sale phases. 
 
The very final aim is to supply the widest possible 
range of products, together with a highly qualified 
customer service. 
 



HEADQUARTERS & DEPARTMENTS 

Our headquarters, located in the center of Milan, are 
composed by a staff of more than 50 people taking 
care of the logistic, commercial, administrative and 
management activities. 
 
The net is supported by worldwide commercial and 
logistics departments. 
 



LOGISTICS 

Storage, reconditioning and transport of vehicles are 
managed by our logistics establishment in Cassano 
Magnago (Varese), in an area of 40.000 square 
meters near Malpensa airport.  
 
The net is supported by other worldwide logistics 
hubs 



THE IDEA 

PromoGroup core business is the deep analysis of the 
market from its past evolution up to its future 
development and the creation and increase of business 
relationships with the most relevant automotive players, 
by shortening the buyer-seller gap in order to allow both 
parts to get the highest economic performances. 
  
This idea is a result of a two simple considerations:  
The formulation that had always regulated the European 
automotive markets was based on the monopolistic 
ÃÏÎÃÅÐÔ ÏÆ ÔÈÅ ÓÅÌÅÃÔÉÖÅ ÄÉÓÔÒÉÂÕÔÉÏÎ ɉÔÈÅ ÓÏ ÃÁÌÌÅÄ Ȱ"ÌÏÃË 
Exemption"). 
The application of this principle led to the increase the 
number of the retailers skilled and trained to handle with 
ÔÈÅ ÅØÃÌÕÓÉÖÅ ÍÁÎÁÇÅÍÅÎÔ ÏÆ Ȱ"ÒÁÎÄ #ÕÓÔÏÍÅÒÓȱȢ 

 


